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taking brands
beyond business

North Branding & Design
is a branding and visual
communications agency
known for our personalised,
innovative and results-
focused approach.

We help clients build value, growth and
engagement through their brand.

Find out how we can help your brand
perform better.
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Brand development. Brand development.
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NEPEAN Conveyors
Posters.

PROK

Our Vision
To bo the industry leadar who is making
u significant diffarence for our customars.

T be the comeyor company that custemers
prafar to do business with,

Our Capabilities

We aro an expert conveycor componants and
conveyer systems OEM, with manufacturing

facilaies in Ausiralia, Germany, Swedan,

Finland, South Africa and Brazil, setvicing

6 countries.

Our Purpose

We are passionate about our customer
and our employess’ ssccess and together
wa create working partnerships that make
a significant lang-tesm difference.

To impress customers and genarate
goad returns on invested capital.

Our unlgque way of working and eulture
known as NEPEAN DMA creates
competitive advantage.

NEPEAN
Conveyors
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ROXON

‘Why NEPEAN Conveyors Visiomme

* We are extremely customer focussed.
Our customers success is our numbes
N priority,

+ We aspire 1o be much Better than our
compatitors in every way. W are batter
o wark with.

» Our employess are the bost experts
iin the industry.

s Our passionate amployess share o
common culture of success and service
to daliver a significant difference for our
custormers cver the long term.

= We operate 3 lean erganisation structure,
with empowered local management.

* Our praducts and systems perform
better s & result of laading snginesring,
manufacturing and innovation.

* We are compuetitively priced

+ Wo make big Evestments in our paople
and tangible innovations to lewer our
CUstomers operating coats.

* Wa are a strong, prmp«wsm growing
private company, St can
e confident wa will b there for you.

prokcc.com

Miksi MEPEAN Conveyors

roxon.fi

NEPEAN Conveyors
Posters.

GURT=C

Wir wollen der Masktiihoer sein, der seinen
Kunden sinen encheidenden Mehrwert
bleter.

Wir wollen das Unternahman im Bamich
Fordertechnik sein, mit dem Kunden
bovorrugt 2ussmmisnarbaitan wollan.

Wir sind der kompeterte Hersteller

von Férderkomponentan und

F&dwlur»dwnwnm mit Produktionsstitten
5i n,

als 66 Lander weltwait bebafert.

Wir sind mit Leicenschaft am Erfolg unserar
Kunden und Mitarbeiter intaressiert und
musarmamen schaffan wir fu aietende
Parinerschaften. dis langfristig den
entscheidenden Unterschind ausmachan.

Wir wollen unsere Kunden beeindiucken und
hnen sinen wiri.ﬁ:hlhkhon M!luwm Tiafarn.
Unsere einzigart

Kuittus, bekannt -'1’; NEPEAN DNA sd‘.:l“
Wetthewerbsvarteile.

fir sind auBerordentlich kundenorientiert:
dat Erfalg unserer Kundan hat fiir uns
obarste Priceitie.
Wir straben danach, in jeder Hinsicht
Isaaser 2u sein als unsers Markibaghoiter.
Mit uns kinnen die Kunden effizenter
Fusammanarbedten,
Unsere Mitarbeiter sind die erfahrensten
Experten in der Branche.

Unsere passionserten Mitscbeiter

Wir haben eine schianke
Organisationsstruktur mit ginem starken,
lokalen Management.

Durch unsare Stirke in Konstruk

Produkte und Systome die bosten am
Marke.

Wir haben kankumenzfihige Preise.

Wir investieren viel in unsere Mitarbaiter,
die durch ihre Innovationen die
Betriebskosten unserer Kunden sanken.

Wir sind ein starkes, erfolgreiches,
wachstumsorisntieres Privatuntarmahman
und Sie kimnen sich daraul verlassen, dass
wir jadarzeit fir Sie verfigbar sind.
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NEPEAN Conveyors NEPEAN Conveyors
Product brochures. Product brochures.
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Taylor Taylor

Brand guidelines. Brand guidelines.
The logo Logo formats

TAYLOR [mragRe

TAYLOR [P\ el

Primary calour palette Secondary colour palettes

Stationery
80 ool
Brand identity
implementation
Y
Photography — Taylor people Phatogeaphy - Taylor peopie
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Taylor Taylor
Stationery. Stationery.
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Taylor

Taylor
Responsive website.

Responsive website.

TAYLOR

A dynamic construction and property
partner connhecting people and spaces.

PROJECTS RESIDENTIAL

127-131 Bowden Street

'i FaE . am

| R T
struction and
g, 7 < 3
netcdhnecting peopl
3cC5 —~ - S8 DOoUtique Apartments in an established waterside precng dose 1o education. retall and rail and ferry
i & transport
Acquisition of existing office building within precinct for demolition and

Into 58 SPATLMEnts With BASEMENt car parking for 70 cars. The design for the propased Jparment
sciveme fs well progressed with Development Approval expected in Q3 2016,

Meadowbank is 3 popular residential Wt and offer
an established waterside emaronment. Weth urban sprawl |
markerad a5 the new inner West,

Hent puBiic ranspart and retail facities mn
acting further west, Meadowbank is being

LOCATION
Meadowbank

FITOUT & REFURBISHMENT

VALUE
$43m

STATUS
Ligrpnt Proiart

taylorau.com.au
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Taylor Taylor
Hoarding and crane signage. Livery.

\ P, - [ i

TAYLOR

taybrau.com-a“
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Taylor
Capability brochure.

Capability

Commercial services

taylorau.com.au
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Abeut Tayler

Tailored to deliver

Our clients experience the value we create. We enhance their built
environment through a deep understanding of innovation and technique.

ABOUT TAYLOR PHILOSOPHY
Taylor was established by Mark, Tayior i 1994 snd mow A Tafar, wn dha thinggs flaronsty, W bk than
i dhianity with 4 g Ewpor deting crashty prey tima andd on bodget i 8
“:k‘ ey and 9 proj . grvens. We srwve 10 delvnt o
? o Wi focus on deply Stening and inderstanding tha neods
e i of onar cliemts, Y haree shir Reodbsility ared dependabdiny
Mack's brlwd g 1o these goaks. We s o nd

<durpar
the Taylor culiure. Relationshign among stalf, with dients,
architects, ¥P f akand

5 intocrity and excellence shuays working with the best

ol nwrtured.

FINANCIAL

any — grovih with tarmearees
musﬂnhmmlhnmdmmw
mdmwlmmmm

With ncire Hhari 200 sk o

¥ The
eompany has the nesources and capabiity 1o defiver scross.
all soctars of the markt,

moople, cloas
Ohir chants wnpasience Lo value we crosse. Ve smhance
their budt gh s daep us

Ienation and technique.
That's tha Taykir déferance.

B We believe that completing
quality projects on time
and on budget is a given.
We strive to deliver more.

Taylor
Capability brochure.

northbranding.com.au 19


http://northbranding.com.au

Coca-Cola Amatil
Summit brand development.

Coca-Cola Amatil
Summit brand development.
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Coca-Cola Amatil Coca-Cola Amatil
Summit participants booklet. Summit participants booklet.
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Coca-Cola Amatil Coca-Cola Amatil
Flyers. Merchandise.

POWERING

POSSIBILITIES

pOWERI Nﬁ SUMNIT 2017
POSSIBILITIES

ST 277

AGENDA DAY 1

PERFORM

Moy 1T Juty

A
A CILA AT

POWERING
—

!Iana Atlas

hairroan, Mer-Eamcativs Duwetir
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Coca-C Amatil ' ; Coca-Cola Amatil
Bannel 3 B - Posters.

POWERING S e

POSSIBILITIES
SUMMIT 2017

AGENDA DAY 2

GROW

COCA-COLA AM

POWE

GROUPS AND LEARNING LAB ORDER

GROUP1 GROUP 2 GROUP 3 GROUP4
HOSTS: SHANE AND ALISOR HOSTS: BETTY AND CHRIS & HOST: CHRIS L HUSTS: KADIR ANL REG
N STARTING ROOM: AUDNTORIEM STARTING BOOM: NISTY'S STARTING ROOM: RORMAN LINDSRY STARTING ROOM: CLUB
| 050-1020sm  Roam! Aufiomum  Rooml Mitys oom1 Nomanlindsay  Rooml Chub
IBILITI 1 1020 - 1045am  Break  Pre-fusction area Break  Pro-function area Break  Pre-function area Broak  Pre-function area
POSS 1045 - 11.30am  Room2 Governors Room 2 Club Room 2 Auditorum Room2 Evans
.30 -1215pm Room3 Misty's Room 3 Evans Room 3 Governors Room3  Ouxley
1245 - 1.00pm Room 4 Club Room 4 Ondey Room 4 Misty's Room 4 Norman Lindsay
SUMMIT 2017 1.00 - 1.45pm Lunch  Jamdson's Restasrant  Lunch  Jasdson's Restaurant  Lunch  Jamdson's Restaurant  Lunch  Jamison's Restasrant
1.45 - 200pm Group photo Pre-function ares  Group phote  Pre-function area  Group photo  Pra-function area  Group photo  Pre-functlon area
200 - 245pm Room 5 Evars Room & MNorman Lindsay Room & ﬁlun Rooin5  Auvdrodum
2.45 - 3.30pm Room 6 Culay Room & Auditorlum Room & Evans Room 6 Governons
330 - 4.00pm Break  Pre-function area Break  Pre-function area Broak  Pre-function area Break  Pre-function area
400 - 4.45pm Room 7 Norman Lindsay Room 7 Goverrors Room 7 Oxlay Room 7 Misty's
445 - 5150m Lessons from the Leaming Lab  Lessons from the Learning Lab  Lessons from the Learning Lab  Lessons from the Leaming Lak
Roon7  Norman Lindsay Room 7 Goverrors Room 7 Oxley Room7 Misty's
GROUPS GROUPE Gaow T
HOST: Lisgi BOST. MARTYN HOST. POD
T STARTING ROOM: GIVERNDRS STARTING FOOM OXLEY STARTING RODM: EVANS
930 -10.20am Room 1 GOVEIMONS Rocan1  Ooday Rooin 1l Evang
1020 -1045am  Break  Pre-tunction area Break  Pre-function area Braak  Pre-function area
045 = 1.30am Room2 Misty's Rooin 2 Morman Lindsey Room 2 Owley
130 -1215pm Room 3 Club Room 3  Auditorium Room 3 Nomnan Lindsay
1215 - 1.00pm Room4  Evans Room 4 Goverrors Room 4 Aucitorum
1.00 = 1.45pm Lunch  Jandson's Restamraidl  Lunch  Jamdson's Restaurant  Lunch  Jamdson's Restaurant
1,45 = 200pm Group photo Fre-functionarea  Group photo  Pre-function area  Group photo  Fra-function area
200 - 245pm Room § Oy Room & Misty's Room 5 Governors
2,45 - 3,30pm Room & MNorman Lindsay Room & Club Room & Misty's
330 - 4.00pm Break  Pra-Tusction area Braak  Pre-function anea Break  Pre-function area
400 -4.45pm Room 7 Auditorium Room 7 Evang Room 7 Clua
.45 - BiGom Lessons from the Leamning Lab  Lessons from the Learning Lab  Lassons froem the Leaming Lab
Reoan 7 Auditorium Room 7 Evans Room 7 Club
ALLGROUPS
515 - B15pm Free tima
8.5 = 7.00pim Pre-dinner drinks Pre-function area
700pm Gata Dioner‘Stow your sparpone’

ing & Design northbranding.com.au 27
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Coca-Cola Amatil Coca-Cola Amatil
Pull-up banners. eDM and infographics.

PARTNER

FOR GROWTH PARTNER
FOR GROWTH
IMAGINE THE POSSIBILITIES

COCA-COLA AMATIL

CC / | HALF YEAR RESULT
. A DOVERVIEW OF PERFORMANCE

COCA-COLA AMATIL
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NSW Ministry of Health
Brand development and guidelines.

@
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NSW Ministry of Health
Brand development and guidelines.

healthykids

for pprofessionals

Weight management resources
for health professionals

Consumer colowr paletts

Grpan’
i
4337 B1sa

1

Gotham Rounded Mediom
ABCOEFGHUKLMNOPGRETLVWIYZ
stk mESRa N WYE
1234367000710+ E A5RI

n Reundod Book Gotham Rounced Bokd

UVWEYT ARC DR FOHLIKLMNOPORSTUYWEYE
Jr e ————
1II4SE TR0 D (S RER

Gatham Medium
ABCOEFGHUKLMNOPORITUYWIYZ
bEdeIAmAErUYWEYE
ZI450TBI0 I BT

Gotham Bold
ABCIEROHLIKLMNDPORSTUNWXYZ
sbadetghifkimoparstivwing
T33438TRRO" {+1 RENTE
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NSW Ministry of Health
Brand guidelines.

northbranding.com.au
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NSW Ministry of Health
Responsive website.

34 North Branding & Design

There arg

healthykids
for professionals

Q

This website is designed to help health professionals manage
children above a healthy weight, and their families.

understand the health and social impacts of children above a
health = provide children and families
 accurately assess a child’s weight status and id children above make positive lifestyle changes
ght » tefer chi
Lt the issue h thair famibes

communicate key lifestyle messages sensiti

y to parents

ith resources and practical support to

dren.and familles in your area to spes
programs

ist services and

There are eight simple steps to help your patients lead a

NSW Ministry of Health
Responsive website.

pro.healthykids.nsw.gov.au

northbranding.com.au 35
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NSW Ministry of Health
Online BMI calculator.

Healthy weight calculator for children and teenagers

Weight status caboulatar for children and tesragen
ety oms s o s 23 0 8
| Detanctonis

Healthy welght calculator for children and teenagers

Pl s i o AL, hat i s 5T

o i Y g 8] il AR T
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NSW Ministry of Health
Fact sheet.

Healthy habits and a healthy weight:
Tips for your child and family

More children than ever are above a healthy weight, but there’s plenty you can
do to help your child and family eat well, be more active and stay healthy.

What is a ‘healthy weight'?
Childran need to graw, but thay
are healthiest if they stay within a
certain weight range as they grow.
This is called a healthy weight for
their age

Why is a healthy

weight important?

Childran wha grow at a healthy
weight tend to be fitter, healthier,
and are often happier. They are
also likely to have more self-esteem
and confidence and less likely

o have problems at school,

How can | tell if my child

is a healthy weight?

Around one in four children in
Australia are above a healthy weight,
S0 it's not always easy to tell if your
child is a healthy weight for their age.

Ask your doctor or nurse to measure
your child's height and weight, and
plot it on a growth chart to check
whiether your child is a healthy
weight for their height and age.

Is it likely my child will
just grow out of their
extra weight?

No. Most children da not grow ot
of their extra weight as they get
older, unless you make changes
to their eating and activity habits,

The habits your child learns now
are the habits they will have as an
adult. If your child is already above
a healthy weight, you may need to
make some changes to your whole
family's lifestyle.

But thera's good news: You can
do a lot to help your whole family
develop healthier eating habits,
and keep them active.

hetlthykids g | aee,

eat well,‘get active

BE A GOOD ROLE MODEL

Children learm by example. Gne of the best ways to help your
child be active and eat well s for you and your Family to do it too:

Show your family that Deing active is fun by golng for a walk or
4 play in the park, instead of playing on screens o watching TV.

Your child can't do it without you. If the whole family makes healthy
food cholces and gets active, it's easier for your child to stay healthy

over the long term.

‘Why is my child above
a healthy weight?

All children are different, and some are

more likely to gain weight than others.

If your child puts on weight easily,
then it's even more important for
them to eat well and be more active.

Have a good look at how much your
child is eating, as youna children
don't need nearly as much food

3 older children and adults.

What does it mean
for my child if they are
above a healthy weight?

Children who are above a healthy
welght may develop health problams
in childhood such as asthma, sleep
problams, joint problems, high blood
pressure and liver disease

Children wha are above a healthy
welght are also much more [ikely
to become overwelght adults, with
increased risk of heart disease,
diabetes and cancer.

pro.healthykids.nsw.gov.au

northbranding.com.au
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NSW Ministry of Health NSW Ministry of Health
Poster. Pull-up banner and printed calculator.

We measure height and weight
in all children as part of a
child’s health assessment

Your nurse or
doctor will help
Y Yyou measure your
child’s height
and weight.

healthykids
for professionals

Weight management resources
for health professionals

Ak MAKER ;
QE‘:& oatth pro.healthykids.nsw.gov.au

38 North Branding & Design
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RCPAQAP RCPAQAP
Branding. Branding.

RCPAQAP

The Royal College of Pathologists of Australasia
Quality Assurance Programs

40 North Branding & Design northbranding.com.au 41
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RCPAQAP
Brand guidelines.
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RCPAQAP
Brand guidelines.
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RCPAQAP RCPAQAP
Stationery. Poster.

Commutability of a selection
of endocrine analytes in native
and spiked serum samples

Samantha Shepherd, Graham Joi
Tate?, Trisha Andersen*, Ronda Greaves®, Lyn Boscato?

RCPAQAP
RCPAQAP I et e S 1 e

eter Grahan,

T Rl Coxiege of Pt eciogises. of A strmdein ‘Australian Soentific Enterprie, Sydney, MSW. Australia ‘Ronds Greaw es FMIT Uraversity Mefboume Austreio.
Clrical 8 A QualityA
£A materil
Serology h ievecequs s isnes
R ; tudyincluded sk
Participation Certificate of ndyte cencertramans.
Alm
Thvis oo tfours that. T eringl, Oesyadiol
P - ANt e 25-OH Vitamir (FT4)
<Number heres Methods
daborory s e
sl ) 1t Tl peogramin) ing
Patforme: o
f a . . B i2000,i4000) - Crthe i
= s - - + Backman Ceultar D E00/E0 360015600
: - - - Sigmens Advia Cantaur XP[XPT Cobasedl
- = - - 4 © Sigrmens ABS1ESONE00 + Backman Coulter Access JAocess2
- - - « LC-MSMS5 - Siemens Advia Cenaur OF
e " . -t . DiasorinLisison - Sigrmerns Immulee 2000
- + DRaBOnn Liaeson XL
- stocksolitk iy
) . -
for it the SDand OV of the
i finthe two:

ratios, tical OV
FreasUReMEnt s)with expected analyical Ovs.
® e

o R 0 M A el o e

the concentration was 1o lw for precise analysis. The added Tawas nat recovered
a ‘ o0l T to b i i

o s et —

undar [ :
‘abtained for the cther spiked analytes. o i — e - T e

Table 1. Data summarny of natrve vs spiked

B ez Tawas recovared
e e e e s N .

RCPAGAP RCPAQAP e oLoLoLoLoLLoLL Ll Jaberateey scattoof thebyoph ; =
S Rt a e 2 (canson s s oesreden
X 2 i e e e ke e se e e e e e i 8 8 estradiol)
f-- - - —d - - - Forcortisal, native free T4,

spiked
han rape Cva from the RC o
suggesting thescatter i the rati s NGt larger than expected due o andyticd

i Thi al: f shthaugh Oy

may be anover-estimate.

® , -
aralytescn the same sample
. “Thsstudywas done usingasmll rowpof participants, leading o rited da
m&mmtomns
Discussion
erial

i achievable for someendocring analytes.

e . aach

Jisbegomotit - - Forest i
FIND OUT MORE RCPAGAP.COM.AU - aohcancy T Scharne Provicer.

I{C ].)AQAP 1300 78 29 20 | chemical.pathology@Ircpagap.com.au ::-?:. lﬂ';.':::w:wu =s§-:§mwlo

Tansycen P
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RCPAQAP RCPAQAP
Responsive website. Responsive website.

ABOUTUS «

NTS PRODUCTS RESOURCES « NEWS CONTACT US «

Raising standards.
Promoting excellence.

[{( 1,]3AQAP ONLINE DATAENTRY

ABOUTUS

EVENTS PRODUCTS

Instructional
Video

> TraingArel
Competency
Assesirment

RCPAGAP

* For The Handing
of REPADAR
Proficiency Test
Items

methods

L
NN

andperformance

oe

Ongoing img: ents inlaboratory
performance of coagulation facters VIl
and IX: Recent experience from the
RCPAGAP

29

ysin O A Five

rcpagap.com.au
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RCPAQAP
Exhibition stand and video.

=

RCPAQAP

of Pathologists of Australasia
Programs

r:

We are market leaders in external
quality assurance across all disciplines
of pathology in over 80 countries.

1961: the first EQA conducted by the RCPA
-

48 North Branding & Design

Moving
quality
forward

T L Oar

RCPAGAP.COM.AU

AR.COM.AU

RCPAQAP
Pull-up banners.

Moving
quality
forward

RCPAQAP

The Royal College of Pathologists of Australasia
Crality Assurance Programs

FIND OUT MORE RCPAGAP.COM.AU
1300 78 29 20 | pathology@rcpaar N

=T

-
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taking brands
beyond business

Get in touch.

Equation Corporate Design Pty Ltd 18 Mitchell Street P 0299299800
trading as North Branding & Design McMahons Point E hello@northbranding.com.au
ABN 93078 423 131 NSW 2060 W northbranding.com.au
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